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VAYsraznAvs nAjrA’st obratu ve st ednA a vAl.chodnA Evrop

PotA®© co loni vznikla spole nost Best Western Hotels Central Europe GmbH s novou
organiza nA strukturou, do kterA© se za lenilo deset zemA, asou asn doAjlo ke
globAjlnAmu relaunchu hotelovA© zna ky Best Western, dosAjhly hotely Best Western
pozitivnAho rA’stu. V hospod skA©m roce 2016 byl ve vAjech zemAch, o kterA®© pe  ujA-
centrAjlavn meckA©m Eschbornu poblAA% Frankfurtu nad Mohanem a regionAjlnA-
kancel v rakouskA© VAdn , zaznamenAjn stabilnA rA7st obratu. NovAj organiza nA-
struktura, ke kterA© pat vAce neA¥ 230 individuAjlnAch hotelA™, docAlilapro  lenskA©
hotely v tAjA marketingovA© a prodejnA sAly. V zemAch  eskAj republika, Chorvatsko,
Ma arsko, Slovensko a Slovinsko vzrostly v roce 2016 zprost edkovanA®© obraty p es
Best Western ve srovnAinAs p edeAjlA¥%m rokem o tAOm 16 procent na 4,8 mil. eur.
Ve srovnAinA s rokem 2015 zvA%Ajil Best Western svAT] celkovAY: obrat ve vAjech zemAch
regionu BWCE o zhruba dvanAjct procent na 154,9 mil. eur.

Eschborn/Vide /Bern, 17. Gnora 2017. V roce 2016, kdyA¥% zna ka Best Western slavila své sedmdesaté
jubileum, nastaly mnohé zm ny. Zna ka individualnich hotelA"se loninov  uspo  dala, aby posilila
finan n  nezavislé hotely. Od ledna 2016 odpovida spole nost Best Western Hotels Central Europe
GmbH s hlavnim sidlem vn meckém Eschbornu a s jejimi regionalnimi kancel ~ emi v Bernu a ve Vidni za
vice neA¥: 230 hotelA™v deseti zemich  eské republika, Chorvatsko, Lichtenstejnsko, Lucembursko,

N mecko, Ma arsko, Rakousko, Slovensko, Slovinsko a Svycarsko. ,Integrace kdysi jednotlivych regionA™
prob hla velice dob e a diky nadregionalniho marketingu jsme dosahli ve vSech zemich vys§iho obratu",

t i se Marcus Smola, jednatel spole nosti Best Western Hotels Central Europe GmbH. ,Spojenim naSich
aktivit mohly vechny nade  lenské hotely profitovat ze siln  j§iho prodeje a marketingu i z mnoha sluA¥.eb
nasi centraly”, dopl uje Smolaup leA%itosti vyro ni tiskové konference hotelové skupiny ve Frankfurtu.

NarA'st o tém 16 procent v prvnim roce

V regionu st edni a vychodni Evropy pat  dnes ke zna  ce 13 hotelA™s 1.343 pokoji v destinacich Brno,
Ostrava, Praha (4), Bojnice (Slovensko), Bled, Lubla , Maribor (Slovinsko), Zdh  eb (2) (Chorvatsko)

a Székesfehérvar (Ma arsko). Tyto hotely dosahly lonip eszna ku Best Western celkovéhoro niho
obratu z ubytovani ve vysi 4,8 mil. eur, coA¥: je ve srovnani s rokem 2015 o 15,6 procenta vice. ,Rostouci
obraty v zemich  eské& republika, Chorvatsko, Ma  arsko, Slovensko a Slovinsko jsou dAkazem toho, A¥ze
nasim  lenskym hotelA"m umime zprost edkovat naimi sluA¥bami Gsp  3ny obchod a nase rAzna
marketingova a prodejni opat eni se uplatnila®, ka Smola. Pohled na vyvoj celého regionu, o ktery

pe uje organizace, dokazuje, jak sp  3n  se skupina vyvinula v prAd  hu jednoho roku. Slou  eni
zemi do jedné spole né nadregionalni organizace se pro  lenské hotely ve vSech zemich ekonomicky
vyplatilo. Oproti roku 2015 se celkovy obrat zprost edkovan p esdistribu ni kanaly Best Western do
jednotlivych hotelA ve viech zemich zvysil v roce 2016 o 11,98 procenta na 154,9 mil. eur. ,T  §i nas, A¥e
naSe opat eni a iniciativy jiA¥ v prvnim roce nové organizace Best Western Hotels Central Europe byly G
sp 3néajsmevo ekavani dalsiho stabilniho rA’stu ve viech  lenskych zemich -coset e nejen
obratA”, ale i roz&i  ovani naseho portfolia”, ka Smola.

Spole  nost Best Western Hotels Central Europe GmbH nabizi provozovatelA'm hotelA nasledujici zna  ky,
vhodné pro dany hotel nebo destinaci: Best Western, Best Western Plus, Best Western Premier, Vib, jakoA¥: i
softbrand BW Premier Collection. ,Vidime dobrou moA¥nost expandovat nejen na v3ech trzich, ale i se viemi
zna kami. Vzhledem k narAstajici koncentraci na trhu je dATeA%.ité nabizet hoteliérA m profesionalni na
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stroje a sluA¥by, aby isp  3n  obstali v konkurenci. Pozorujeme, A¥e hotely bez mezinarodni zna  ky to
maji a budou mit z dA"vodu rychlé digitalizace prodeje, neustéle rostoucich distribu  nich nakladA™a siliciho
boje o0 hosta azam stnance stéle t Si“, pokra uje Smola. Best Westernu se da  dosahovat
vyvaA¥.ené kombinace individuality a profesionalni sily zna  ky, protoA¥e hotely zA stavaji po jejich

za leneni do hotelové skupiny finan n  nezavislé asou asn profituji z prodejni a marketingové sily
této celosv  tové zna  ky.
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Best Western Premier Hotel Slon, Ljubljana

Marcus Smola, jednatel spole nosti Best Western Hotels Central Europe GmbH

About Best Western Hotels & Resorts:

Best Western Hotels & Resorts headquartered in Phoenix, Ariz., is a privately held hotel brand with a global
network of more than 4,000 hotels in more than 90 countries worldwide. Best Western Hotels Central Europe
(BWHCE) headquartered in Eschborn / Germany is in charge of approximately 230 hotels in ten countries:
Austria, Croatia, Czech Republic, Germany, Hungary, Liechtenstein, Luxemburg, Slovakia, Slovenia and
Switzerland. In addition to its German headquarter in Eschborn there are regional offices in Vienna and Bern.
All city and resort hotels of Best Western guarantee uniform and consistent quality standards worldwide and
still keep their individual styles and their entrepreneurial independence. As a membership association all Best
Western hotels are independently owned and operated. Best Western offers seven hotel brands to suit the
needs of developers and guests in every market: BEST WESTERN®, BEST WESTERN PLUS®, BEST
WESTERN PREMIER®, EXECUTIVE RESIDENCY®, VA«b®, BW Premier Collection® and GL

As a service partner Best Western pursues to increase the profitability, success and competitiveness of their
member hotels. Best Western Hotels maintain their independence while locking in all the advantages of the
world's largest lodging affiliation. Member hotels benefit from a powerful global brand with full-service support
and comprehensive marketing and sales activities for all relevant market segments and target groups. All
hotels are optimally presented and bookable through all worldwide reservations and online booking channels.
More than 27 million travelers are members of the brand’s award-winning loyalty program Best Western
Rewards®, one of the few programs in which members earn points that never expire and can be redeemed at
any Best Western hotel worldwide. More information: www.bestwestern.de and www.bestwestern.com

For further information please contact:

Best Western Hotels Central Europe GmbH

Austria | Croatia | Czech Republic | Germany | Hungary | Liechtenstein | Luxemburg | Slovakia | Slovenia | Switzerland

Anke Cimbal, Director of Corporate Communications

Frankfurter Strasse 10-14, 65760 Eschborn, Germany
Tel: +49 (0) 6196 - 47 24 301, Fax: -129
Email: anke.cimbal@bestwestern.de

Websites www.bestwestern.de, www.bestwestern.de/presse
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